





6. “Clearly and Conspicuously” means that a disclosure is made in such size, color, contrast,
location, duration, and/or audibility that it is readily noticeable, readable, understandable, and
capable of being heard. A disclosure may not contradict or be inconsistent with any other
information with which it is presented. If a disclosure modifies, explains or clarifies other
information with which it is presented, then the disclosure must be presented in proximity to the
information it modifies, explains, or clarifies, in a manner that is readily noticeable, readable, and
understandable, and not obscured in any manner. In addition:

a. An audio disclosure must be delivered in a volume and cadence sufficient
for a consumer to hear and comprehend it.

b. A text message, television, or internet disclosure must be of a type size,
location, and shade and remain on the screen for a duration sufficient for a consumer to
read and comprehend it based on the medium being used; and

c. Disclosures in a print advertisement or promotional material, including, but
without limitation, a point of sale display or brochure materials directed to consumers, must
appear in a type-size, contrast, and location sufficient for a consumer to read and
comprehend them.

7. “Effective Date” means May 9, 2024, the date which this Assurance shall be effective, but
only so long as it has been signed by an authorized representative of each Undersigned Wireless
Company and by authorized representatives of every Participating State, unless such condition
expressly has been waived in whole or in part by the Undersigned Wireless Companies.

8. “Lease” means a consumer lease as defined m the Consumer Leasing Act.

9. “Space Constrained Advertising” means any communication (including, but not limited
to, Internet search results and banner ads) that has space, format, size, duration, or technological
restrictions (“Space Constraint™) that the Undersigned Wireless Company cannot modify, that
limit the Undersigned Wireless Company from being able to make the disclosures required by this
Assurance.

10.  “Material Restriction” means a reduction on the quantity or speed of data that is likely to
affect a consumer’s purchase or use of the advertised product or service.

11.  “Mobile Data Plan” means a plan with a Wireless Carrier for the provision of internet
access service to mobile devices such as smartphones.

12. “Unlimited Mobile Data Plan” means a Mobile Data Plan that does not set forth a
numerical limit on the quantity of data allowed in a billing cycle when the customer subscribed to
or renewed the plan.

13. “Capped Mobile Data Plan” means a Mobile Data Plan that sets forth a numerical limit
on the quantity of data allowed in a billing cycle when the customer subscribed to or renewed the
plan.



C. ADVERTISING DISCLOSURES

The Undersigned Wireless Companies shall make all advertisements or representations to

consumers truthful, accurate and non-misleading. In this regard, the Undersigned Wireless
Companies:

a. Shall not use any statements or illustrations in any advertisements or
representations to consumers related to Covered Activities that misrepresent or create a
false impression of any material facts regarding the nature, quality, and/or characteristics
of their own or any competitor’s wireless devices or services;

b. Shall Clearly and Conspicuously disclose and in a manner that is
appropriate to the nature of the advertising content and type, all material terms and
conditions of an offer to sell or lease any wireless devices or services in connection with
Covered Activities. In Space Constrained Advertising, the Undersigned Wireless
Companies may abbreviate such disclosures within the Space Constrained Advertisement
and include a Clear and Conspicuous, easily accessible, and meaningfully labeled way to
access full disclosure of the material terms of the offer, such as a phone number, website,
click-through link for Internet advertising, or other method consistent with the relevant
medium. For purposes of this subparagraph, “meaningfully labeled” means labeled to
convey the importance, nature, and relevance of the information to which it leads as
consistent with the relevant medium.

D. USE OF THE TERM UNLIMITED

The Undersigned Wireless Companies shall not expressly or by implication make any

representation about the speed of the mobile data offered in an Unlimited Mobile Data Plan,
without disclosing, Clearly and Conspicuously, and in close proximity to the representation, all
Material Restrictions imposed by the Wireless Company. For purposes of this paragraph and its
subsections, “close proximity” means on the same print page, webpage, online service page, or
other electronic page, and proximate to the triggering representation, and not accessed or displayed
through hyperlinks, pop-ups, interstitials, or other means that can be avoided by consumers.

a. For purposes of this paragraph, and with respect to representations
regarding Unlimited Mobile Data Plans:

i. For a general representation that mobile data is unlimited without advertising a
specific data plan, the Wireless Company must disclose Clearly and Conspicuously
and in close proximity to the triggering representation that restrictions on the speed
of mobile data, to the extent applicable, may apply.

ii. For a representation that a specific mobile data plan is unlimited the Wireless
Company must disclose Clearly and Conspicuously and in close proximity to the
triggering representation the specific type of restriction and the amount of data
usage, if any, triggering the restriction.






d. The approximate schedule or time frame in which the consumer will be paid
after switching to the carrier, if in excess of 30 days from the date the customer has met all
requirements necessary to qualify for payment, credit or reimbursement.

The Undersigned Wireless Companies shall, in connection with any offer described in paragraph
18 above, use reasonable efforts to ensure that consumers receive payment, credit or
reimbursement of any costs that the Undersigned Wireless Company has offered to pay no later
than sixty (60) days after the consumer has met all requirements to receive the payment, credit or
reimbursement.

G. FREE AND SIMILAR OFFERS

19. In any advertisements that offer wireless devices or services for “free,” or that use similar
terms that reasonably can be construed as offering devices or services for “free,” the Undersigned
Wireless Companies shall Clearly and Conspicuously disclose all material terms and conditions
that the consumer must meet in order to receive the “free” devices or services offered.

20.  Where receipt of the devices or services advertised as “free” requires that the consumer
purchase or lease another device or service, or pay other fees, such as activation or shipping and
processing, in order to receive the “free” devices or services, the Undersigned Wireless Companies
shall Clearly and Conspicuously disclose these requirements in the advertisement. Further, where
receipt of a “free” device or service is contingent on the purchase or lease of another device or
service, the Undersigned Wireless Company shall not increase the cost to purchase or lease the
other device or service for the purpose of recouping all or part of the cost of the “free” device or
service.

H. PHONE LEASES

21. Advertisements containing offers for a lease of a wireless device shall make clear that the
consumer will be entering into a lease agreement and shall not represent that the consumer is
purchasing a device.

22. The Undersigned Wireless Companies shall comply with Regulation M, 12 CFR Part 213,
as such rule may be amended from time to time.

I.  PRICE AND SAVINGS CLAIMS

23.  Any savings claims made by an Undersigned Wireless Company in its advertising, whether
the savings are based on a comparison to such Undersigned Wireless Company’s own goods or
services or those involving third parties, shall be truthful, acc ate, and non-misleading.

24.  The Undersigned Wireless Companies shall have a reasonable basis for all savings claims
made in their advertising, whether the savings are based on a comparison to an Undersigned
Wireless Company’s own goods or services or those involving third parties.

25.  If an Undersigned Wireless Company makes a comparative pricing or savings claim, the
claim shall either be based on a comparison of comparable goods or services, or any material



differences between the goods or services being compared shall be Clearly and Conspicuously
disclosed.

26.  Advertisements containing representations of a specific price, discount or savings that will
not be provided to the consumer at the time of purchase or that require the consumer to take
additional action beyond completing the purchase of the goods or services shall Clearly and
Conspicuously disclose the material conditions or requirements that the consumer must satisfy in
order to receive the advertised price, discount or savings, including but not limited to:

a. If the price, discount or savings is based on a rebate that will be received
after the purchase has been completed, the advertisement shall disclose the rebate
requirement in close proximity to the advertised price, discount or savings claim.

b. If the price, discount or savings is based on credits that will be issued after
the purchase has been completed, the advertisement shall Clearly and Conspicuously
disclose the approximate timetable for the issuance of those credits.

c. Whether the consumer must take other material action, such as trading in a
device, sign a contract and/or commitment or enrolling in an automatic payment plan, in
order to receive the advertised price, discount or savings.

J. WIRELESS COMPANY APPOINTED COMPLAINT REPRESENTATIVE

27. In order to facilitate the efficient resolution of ordinary customer complaints received by
an Attorney General each Undersigned Wireless Company will designate a representative to work
directly with any of the Participating States to address such complaints related to the Covered
Activities of this Assurance and provide that representative’s contact information to all
Participating States. In the event that there is a change to the designated representative for an
Undersigned Wireless Company, such Undersigned Wireless Company shall use its best efforts to
provide the new representative’s contact information to the Participating States within 20 business
days of such change. An Undersigned Wireless Company shall respond, within a reasonable time,
to all customer complaints received by the Wireless Company directly from a Participating State,
with respect to the matters set forth in this Assurance.

K. TRAINING

28.  An Undersigned Wireless Company shall train its customer service representatives who
speak with consumers about promotions, offers, or advertisements regarding the Covered
Activities to comply with the provisions herein and must implement and enforce a program
designed to ensure compliance.

29.  Each of the Undersigned Wireless Companies will be responsible for training their staff
who are responsible for the creation of advertising related to the subject matter covered by the
terms of this Assurance.






N. GENERAL PROVISIONS

33.  The Undersigned Wireless Companies shall not individually or collectively participate,
directly or indirectly, in any activity or form a separate entity or corporation for the purpose of
engaging in acts or practices in whole or in part in the Participating States that are prohibited by
this Assurance or for any other purpose that would otherwise circumvent any term of this
Assurance. No Undersigned Wireless Company shall cause, knowingly permit, or encourage any
other person or entity acting on its behalf to engage in practices from which it is prohibited by this
Assurance.

34. The parties understand and agree that this is a compromise settlement of disputed issues
and that the consideration for this Assurance shall not be deemed or construed as: (a) an admission
of the truth or falsity of any claims or allegations heretofore made or any potential claims; (b) an
admission by the Undersigned Wireless Company that it has violated or breached any law, statute,
regulation, term, provision, covenant or obligation of any agreement; or (c) an acknowledgement
or admission by any of the parties of any duty, obligation, fault or liability whatsoever to any other
party or to any third party. This Assurance does not constitute a finding of law or fact, or any
evidence supporting any such finding, by any court or agency that the Undersigned Wireless
Company has engaged in any act or practice declared unlawful by any laws, rules, or regulations
of any state. The Undersigned Wireless Company denies any liability or violation of law and enters
into this Assurance without any admission of liability. It is the intent of the parties that this
Assurance shall not be used as evidence or precedent in any action or proceeding, except an action
to enforce this Assurance.

35.  All terms and conditions of this Assurance shall continue in full force and effect on any
successor, assignee or transferee of an Undersigned Wireless Company. No party may assign,
delegate or otherwise transfer any of its rights or obligations under this Assurance without prior
written consent of the Participating States.

36.  If an Attorney General determines that an Undersigned Wireless Company made any
material misrepresentation or omission relevant to the resolution of this investigation, the Attorney
General retains the right to seek modification of this Assurance with respect to such Wireless
Company.

37. This Assurance is made without trial or adjudication of any issue of fact or law or finding
of liability of any kind. Nothing in this Assurance, including this Paragraph, shall be construed to
limit or to restrict any Undersigned Wireless Company’s right to use this Assurance to assert and
maintain the defenses of res judicata, collateral estoppel, payment, compromise and settlement,
accord and satisfaction, or any other legal or equitable defense in any pending or future legal or
administrative action or proceeding.

38. It is the intent of the parties that to the extent that any changes in an Undersigned Wireless
Company’s business, advertising materials, and/or advertising practices are made to achieve or
facilitate conformance to the terms of this Assurance, such changes shall not constitute any form
of evidence or an admission by such Undersigned Wireless Company, explicit or implicit, of
wrongdoing or failure to comply with any state, federal or local law, regulation or ordinance, or
the common law.












56. Paragraphs 15-16 (use of the term unlimited), 18 (switcher offers), 27 (Wireless Company
appointed complaint representative), and 28 and 29 (training) of this Assurance will expire on the
Sth anniversary of the Effective Date.

57.  This Assurance may be executed in counterparts, and a .pdf signature shall be deemed to
be, and shall have the same force and effect, as an original signature.

PEOPLE OF THE STATE OF ILLINOIS, RESPONDENT
by KWAME RAOUL, AT&T Mobility, LLC, Cricket
ATTORNEY GENERAL OF ILLINOIS Wireless, LL.C
BY: /s/Philip Heimlich BY: /s/Clayton S. Friedman
Philip Heimlich Clayton S. Friedman
Assistant Attorney General llinois Bar No.: 6217647
Consumer Fraud Bureau National Counsel for
AT&T Mobility LLC and
Cricket Wireless LLC

DATE: 5/7/24 DATE: 5/6/2024



